The Arabic woman is more elegant than ever and now more knowledgeable In fashion than she was in the ‘80’s

RACHEL COUTURE is a family story

When her mother told her to join a fashion college she was still very young, but Rachel Elbaz knew from an early age that she was going to adore the business and she was going to be a famous fashion designer.

But all that was in Rachel’s mind at the time was to obey her mother and follow her in her footsteps as she had a fashion business in Casablanca before moving to Paris when Rachel was 5 years old.  Her family’s main concern was for Rachel to follow the family tradition and to have a respectable career.

In Paris Rachel studied fashion design and found that she was very good at it.

After graduating she joined the famous couture house Balmain and 2 years later she decided to set up her own business to produce her own creations inspired by what she had inherited from her mother and from what she had learnt from her studies.

After Paris, Rachel left for London with her husband Rene Azagury, a former boxer, who was to join the fashion business, and a member of the famous Azagury family, a well-established name in fashion. Jeweller designer Solange Azagury-Partridge is a niece and fashion designer Jacques Azagury and shoe designer Joseph Azagury are his nephews.

The couple was a successful team, selling their designs to Harrods, Japan and the USA under the name of Rachel & Rene Couture, and eventually opening their own exclusive salon. Rachel was at the front of the business, while Rene was the captain behind.

From the start, Rachel chose to have her own special trademark – an exclusive blend of French elegance and classic timelessness. She has a very loyal clientele who are prepared to deal with her at long distance – faxing her their measurements and orders for Rachel to create that very special dress.

Rachel is forever looking to create more. She likes to change her line to appeal to another set of clientele, a younger market to match the latest fashion trend, as fashion cannot rely on mature clients alone. The young have taste and money to spend especially when they enter the world of business.

Customers when they enter her salon in Knightsbridge, are fascinated by her collection, a mixture of classical and trendy in pastel colours and light breezy fabrics. It is created from the heart, honesty and a genuine feeling that aren’t affected by the superficial trends in fashion. 

Rachel takes her inspiration from her own clients. They want to choose a piece to reflect their own style and personality and not to wear the same dress as another woman might at a social event they are attending. This happened in Kuwait where a lady attended a party and she found that there were six other ladies wearing the same dress, in the same colour, by the same international designer, causing great embarrassment!     

Rachel sometimes refuses to follow her clients’ demands, if she feels the result wouldn’t be flattering.

After her latest successful fashion show at the Bulgarian Embassy in London, Rachel is preparing for her next show in St Petersburg in Russia, in readiness to open a boutique there. Rachel considers Russia to be a very important market for any designer in the world and for her especially as she has a lot of new clients from Russia and Eastern Europe, looking for something special and who can afford good prices.  What Russian women want is similar to what Arabic women were looking for in the 80’s. Arabic women these days are the most elegant in the world as they are affected by the international fashion trends as they travel the world. 
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